




This is a publication of the Florida 
Region of the Rolls Royce Owners 
Club (RROC). The Florida Lady 
magazine is published quarterly. The 
RROC is a non-profit corporation 
with headqauarters at 191 Hempt 
Road, Mechanicsburg, PA 17055 
USA. The publication is printed 
in the state of Florida USA. The 
Florida Region is under control of 
the RROC. The name Rolls Royce, 
the Rolls Royce badge and the linked 
RR logo are registered trademarks 
and used by the club under license 
from Rolls Royce, PLC. The winged 
B badge is a trademark of Bentley 
Motors, LTD. (an affiliate of Volk-
swagen AG) The club and the Editor 
aim to publish accurate information 
and recommendations, but neither 
assumes responsibility in the event 
of claim of loss or damage result-
ing from publication of editorial 
advertising matter. Statements of the 
contributors are their own and do 
not reflect club policy.
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As Fall is in our headlights, we can look back at another year 
with limited movements & events for our club.  Little did we 
know over 18 months ago, life as we knew it would change our 

lives forever.  I am happy to say there is light in our future as we see 
events as well as local breakfast and dinner clubs start gathering again 
with limited attendance.  
We have a few events planned and hope you come out and enjoy the 
fun with fellow members.  Oct 17, 2021 will be the inaugural “Picnic 
on the Lawn” at our home (Simon & Barbara White) in Winter 
Garden. Our annual AGM & Christmas party is planned for a fun time 
in Naples, Dec 3-5, 2021.  Check our Florida page online at RROC.org 
for local breakfast & dinner clubs and other events hosted by RROC 
members.  Remember to follow us on Facebook - Florida Region 

RROC. December will mark the end of my term as Chairman of the Florida 
RROC Club, and I will now turn my attention to new ventures.  I want to thank 
the Board Members, RROC HQ and all members would have been so helpful 
during my term.  
This is the best time of year to stretch your legs, get your PMC’s out and enjoy 
the wonderful weather. 
Keep safe, and Happy motoring,
Barbara White

Message from the chair

On the cover



OCTOBER 17, 2021, 
PICNIC ON THE LAWN. 
DEVONSHIRE HOUSE. 10 am - 3pm 
Winter Garden Simon and Barbara White.

OCTOBER  31, 
FESTIVALS OF SPEED, THE RITZ, GRANDE 
LAKES, Orlando.

DECEMBER 3-5, 
NAPLES, ANNUAL HOLIDAY PARTY AND  GEN-
ERAL MEETING 

Orlando Area Breakfast Club: 
Last Sunday of each month. Dixie Cream Cafe, 
Windermere, 9:00am. Simon White
1st Sunday of every Month -9AM Harry & 
the Natives Hobe Sound. 
To resume October 3rd 2021

Message from the chair
Message from the editor
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The Near Side

Events

Welcome to the last issue for 2021 of The Florida Lady. As 
almost as bad as 2020, not much has happened, so not much 
to write about. Enclosed in this mailing is the Ballot for new 

officers for the Florida Region. Barbara White has decided not to run 
for a third term. We can imagine how discouraging it has been the 
last 2 years, with most activities canceled. Thank you, Barbara, for 
getting me off the hook, after my 5 years in a row! 

So far for the rest of this year, Devonshire House, will be the first in-
augural “Picnic on the Lawn”, hosted by Simon & Barbara White, on 
Sunday, October 17. We have a Festivals of Speed event on October 
31, at the Ritz in Orlando. For more information: www.festivalsof-
speed.com  And lastly,  will be our Annual Holiday Party and General 
Meeting, in Naples, December 3 to the 5th,  2021. Hosted by Barbara 
and Simon White.

If time permits, we will publish an annual membership list before the 
end of the year, with a collection of press releases from Bentley Mo-
tors and Rolls-Royce Motorcars.

Till then, have a safe and healthy rest of the year.
David Berndt

Mike Herbach          
Ad Czar

Lari Thaw
                                 Graphic Designer
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New members to RROC and 
BDC, are Jack and Linda 
Sheldon, of Bradenton. They 

joined the Clubs without owning a 
PMC, but thought best to see what 
they like prior to purchase.

They found LC6-09358,”Rex” in 
Naples. A 2003 Arnage R, in Pea-
cock blue with complementing 
Cotswald interior with blue piping 
and carpet. Rex is a proud, low 
mileage fellow. They’re first showing 
will be at the FOS Ritz in October. 
Welcome to the Clubs.      

Meet my rIde
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“Take the Best that Exists and 
Make it Better”. Since these 
words were spoken by the 
marque’s co-founder, Sir Henry 
Royce, Rolls-Royce has expe-
rienced evolutionary change, 
from the creator of the ‘Best 
Car in the World’, to the world’s 
leading House of Luxury. The 
company’s products are today 
revered as exemplary examples 
of hand-craftsmanship, born 
from the finest materials and 
honed with masterful skill, while 
the brand and its illustrious 
figurine, the Spirit of Ecstasy, 
have become icons for the very 
best and truest examples of 
their kind. Indeed, Rolls-Royce, 
is, a synonym for luxury.

In recent years, Rolls-Royce 
has experienced change at a 
quicker rate than ever before 
in its storied past.  The Rolls-
Royce portfolio has expanded 
to five models, each with their 
own distinct character, and 
almost every motor car created 
at the marque’s Global Centre 
of Luxury Manufacturing Excel-
lence in Goodwood, West Sus-
sex, is Bespoke – tailored to the 
lifestyle requirements of diverse 
and discerning patrons. The 
introduction of Black Badge, the 
marque’s alter-ego, has met the 
needs of a subset of these cli-
ents, answering their call for an 
edgier, alternative Rolls-Royce, 
one that carries an assertive 
and dominant persona. With 
such choice, it is no surprise, 
therefore, that the age and 
demographic of the marque’s 
clients have decreased signifi-
cantly to an average of just 43.

How then, does a brand pres-
ent itself via its visual language 
and remain true to its heritage 
while speaking to its bright and 
contemporary future?

Torsten Müller-Ötvös, Chief Ex-
ecutive, Rolls-Royce, comment-
ed, “As the marque’s digital 
presence increases, there has 
never been a more important 
time for the visual language 
of the company to reflect our 
standing as the leading luxury 
brand in the world. We have 
embarked on a fascinating jour-
ney of modernising our brand 
identity to echo those changes 
seen in our portfolio, our client 
demographic, their lifestyle and 
the luxury world that surrounds 
them.”
Pentagram embarked upon a 
deep exploration of Rolls-Royce, 
including its products – both 
new and old, its design ethos, 
its designers, items that are 
sacrosanct to the marque, 
and, the unique relationship 
the marque maintains with its 

clients. They spent time in the 
manufactory, understanding 
the very essence of Bespoke and 
how this was key to the estab-
lishment of contemporary Rolls-
Royce.

The Spirit of Ecstasy

The Spirit of Ecstasy is an in-
stantly recognisable, modern 
icon of British luxury. Having 
graced the prow of Rolls-Royce 
motor cars since 1911, today, 
she remains one of the world’s 
most famous symbols, embody-
ing beauty, luxury, style and 
perfection.

The Spirit of Ecstasy will now 
gain increased prominence in 
the marque’s brand identity. 
While the sculpture that leads 
each motor car in silent grace 
remains unchanged, an iteration 
of the enigmatic figurine has 
evolved into the form of an illus-
tration – one that reads clearly 
in today’s virtual world.

rolls royce

news

ROLLS ROYCE ANNOUNCES 
NEW BRAND IDENTITY
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The original figurine was drawn 
and sculpted by British art-
ist Charles Sykes. In homage 
to this historical commission, 
Chris Mitchell, a leading illustra-
tor of brand and identity icons, 
was called upon by Pentagram 
to envisage the distilled form 
of the iconic statuette. Work-
ing closely with Pentagram’s 
direction, Chris, drawing on her 
quiet power and authoritative 
nature, paid close attention 
to her proportions which em-
brace strength and power that 
cannot be deemed fragile or 
meek. When depicted in two-
dimensional form, her direction 
has changed from left to right, 
boldly facing the future, reflec-
tive of the marque itself.

Marina Willer, commented, “The 
use of the Spirit of Ecstasy 
marks a shift in the resonance 
of the brand – from an automo-
tive to a lifestyle context. She 
commands an aspirational qual-
ity in the luxury sphere and by 
placing her at the centre of the 
visual language. The Spirit of 
Ecstasy can now be interpreted 
as the muse for the marque, 
in addition to the motor cars 
themselves.”

Colours

When choosing a colour pal-
ette for the new identity, Pen-
tagram’s design team initially 
turned its attention to the com-
pany’s products. Rich in textural 
materiality, wooden brown hues 
and graphite coloured technical 
fibres complemented a colourful 
array of Rolls-Royce leathers. 
Although true to their artisanal 
origins, brown and slate palettes 
confined the identity to the 
past. The desire was to seek 
a more expressive, luxurious 
colour palette, one appealing to 
both male and female clients, 
one with a future vision.

Pentagram was drawn to purple 
hues, specifically those with a 
deep and majestic tone. His-
torically rare in nature and with 
roots in mythology, art, piety 
and royalty, purple has always 
signified wealth and power. In 
a nod to the Spirit of Ecstasy, 
a colour named Purple Spirit 
will pave the way for the future 
of luxury by becoming Rolls-
Royce’s signature colour.

A metallic Rose Gold is chosen 
to complement this colour. This 
elegant and modern hue will be 
reserved for items of longevity 
and used only in printed form. 
A wider palette of expressive 
colours has been determined to 
be used alongside these primary 
tones.

Sami Coultas, Bespoke Colour 
and Trim designer, Rolls-Royce, 
commented, “Purple Spirit has 
a deep and powerful tone. It 
is a colour of modernity that 
evokes connotations of the dark 
and majestic night. It has an 
energy that conjures emotion 
with thoughts of strength and 
ambition – a tone well suited to 
inspiring greatness. This will be 
complemented by a foiled Rose 
Gold which will add elegance 
and grace to the marque’s 
printed materials”

The Noir imagery which sur-
rounds Rolls-Royce’s Black 
Badge range is now punctuated 
by bursts of colour, reflecting 
each model’s launch specifica-
tion, illustrating the bold nature 
of its signature alter ego.

Badge of Honour / Word-
mark / Monogram

The double ‘R’ Badge of Honour 
is a timeless expression of true 
luxury. The badge, representing 
Rolls and Royce, the marque’s 
founding fathers, is known 

world-wide as a symbol of en-
gineering excellence and the 
very best of human endeavour. 
It is no surprise therefore, that 
this famed signifier remains 
unchanged. The Badge of Hon-
our will reside on the marque’s 
products alone – reserved solely 
for the precious creations born 
at the Home of Rolls-Royce in 
Goodwood, West Sussex.

The Monogram also retains its 
original form but replaces the 
Badge of Honour on collateral, 
while the Wordmark ‘Rolls-Royce 
Motor Cars’, as found presiding 
above the door of the marque’s 
establishments, was found to 
be corporate and unrepresenta-
tive of the marque’s standing as 
a House of Luxury.

Pentagram uncovered typog-
raphy in the marque’s archives 
from the 1930’s and used an 
art-deco style as the basis 
from which to envisage a new 
Wordmark – one suitable for the 
modern-day Rolls-Royce. The 
words ‘Motor Cars’ have reduced 
in size, with the emphasis re-
verting to Rolls-Royce, in rec-
ognition of the marque’s signifi-
cantly wider influence outside 
of the automotive industry. The 
Wordmark has become more re-
fined in its appearance, depict-
ing the quiet, whispering power 
of contemporary Rolls-Royce. 
Special significance has been 
paid to the letter ‘R’, to provide 
additional stability and promi-
nence to this important charac-
ter in the Rolls-Royce script.
while linking it to the marque 
via an adaptation of The Expres-
sion.



DEZERLAND PARK

On Sunday, May 30, 
The Florida Region 
was invited to the 

Dezerland Park, on Inter-
national Drive, in Orlando. 
www.dezerlandpark.com  

Our host, Max Apodaca, 
General Manager, started 
the auto display tour of this 
850,000+ square foot, under 
roof attraction, that includes 
The Classic Car Depot, The 
Event Place, Orlando Auto 
Museum and Dezerland 
Park.

In addition to over 4,000 
auto, motorcycle and related 
artifacts, there is a go-cart 
track, bowling alley, arcade, 
eateries, and a $70M James 
Bond collection.

The Park features themed 
dinner venues for most any 
era you wish to experience. 
There is a display of clas-
sic autos for sale, an auto 
auction area and many 
themed display rooms, for 
Proper Motor Cars, Cadil-
lacs, Chrysler, Auburn, Cord 
Duesenberg’s. Even Vespa 
and Cushman motorbikes.

After a couple hours, we 
hardly saw a third of the dis-
play. It is really a destination 
venue for the whole family, 
and one you can spend all 
day, inside, out of the sun or 
rain. Truly an enthusiast’s 
mecca. 

We thank Max for a great 
time and look forward to the 
next visit and auction.
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Festivals of Speed
World Equestrian Center

Ocala
Derby Day

the long-awaited opening of the World 
Equestrian Center’s hotel didn’t 
quite make it for our Show. While a 

fabulous looking venue, the optional accommodations 
offered at the Country Club next door, were also awesome.
The hotel opening had been moved a couple times, so 
they management made other arrangements for its 
guests. When you do visit the Center, and you wish to 
stay, check all options. You won’t be disappointed.

This 4000-acre facility was the home for the first Fes-
tivals of Speed, Ocala Show. Quite fitting, it was also 
Derby Day. Over 150+ classic, exotic, antique and mus-
cle cars, surrounded the open area parade ground for 
the day’s activities, all shown on jumbo video screens. 
We were able to watch the thoroughbred competition 
of another type of horsepower. Actual horses.

Due to the size of the show area, we were unable to 
group all cars by make or class, as the arrival times 
were varied. But in the end, our Club did take home 
some gold. Simon and Barbara White won the Great 
Gatsby Award for their 1920 Silver Ghost, Lady Devon-
shire. Karen Parker, bringing Walter, 2006 Arnage T, 
won Best in Bentley Class and your editor won Best in 
Rolls-Royce Contemporary, with Victor, 1996 Spring-
field Silver Spur. A trophy was presented by the Bent-
ley Drivers Club to the Best of Bentley, and that was 
won by our good friend, Rick Schmidt, of NPD fame, 
for his Bentley GTC.

Looking forward to next year’s Show, again on Derby Day. 
The next FOS is The Ritz in Orlando, 
October 31, 2021
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froM the archives

Mel Mac  
Plates, Paper 

Cocktail  & 
Dinner plates

Plastic wine goblets with large beach 
towel and glass silver shadow ice 
bucket



13



14

Marketplace

For Sale: Former long time RROC member from Ohio, 
Kurt Bertschinger, now living in Apollo Beach, has 
decided to sell a very desirable stained glass window. The 
colorful leaded piece, depicts the stylized lion that was part 
of the RR logo from 1907-1934. Purchased many years 
ago, the actual age is unknown. Weighing in at 12 lbs, it 
measures apx. 19 x 29 inches. Pick up in person, highly 
recommended. Call Kurt @ 440/759-4002. Asking $1500.

Sir Charles Rolls, Sir Frederick Royce Autographs.  Origi-
nal  ink signed autographs, not reproductions. Profession-
ally framed with a descriptive plate giving each automotive 
pioneer’s history and titles. Framed in black,  measures apx. 
35 x 26 inches in size and is archivally matted with acid free 
backing and UV glass. COA certifying authenticity provided.  
For additional photos or questions, please email DCBer-
ndt@aol.com Asking $4,350.00  Free shipping continental 
U.S. David Berndt, FL

WANTED: Retired executive wants to buy 
vintage timepieces for his collection. Any 
condition. Especially Patek, Rolex, Vacheron 
and Audemars. Contact: Jack, 941.320.1616.

Classified

publication  & t-shirt design
352.530.0066/lari@larithaw.coM
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Come and enjoy America’s 
Finest City with your

Rolls-Royce or Bentley
Tuesday June 21

thru Friday June 24, 2022

In order to fully enjoy all there is to do in San Diego the The Dana 
on Mission Bay is extending special meet room rates for 3 days 
before and 3 days after the meet to RROC attendees only.

The Dana on Mission Bay is close to all San Diego attractions.

Hosted by the San Diego Region RROC
Meet Chairs: Brad and Michele Zemcik

For more information: www.rroc-sandiego.org
email: rrocsandiego2022@yahoo.com

Scenic morning drives
Fiesta Evening - bayside on the lawn

Be part of the San Diego Region’s 50th Anniversary
Technical and educational Seminars

Dinners at sensational world class venues
Time before and after the meet to visit all that San Diego has to offer


