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Contents Message from the chair

This is a publication of the Florida 
Region of the Rolls Royce Owners Club 
(RROC). The Florida Lady magazine 
is published quarterly. The RROC is a 
non-profit corporation with headqau-
arters at 191 Hempt Road, Mechanics-
burg, PA 17055 USA. The publication 
is printed in the state of Florida USA. 
The Florida Region is under control 
of the RROC. The name Rolls Royce, 
the Rolls Royce badge and the linked 
RR logo are registered trademarks 
and used by the club under license 
from Rolls Royce, PLC. The winged 
B badge is a trademark of Bentley 
Motors, LTD. (an affiliate of Volk-
swagen AG) The club and the Editor 
aim to publish accurate information 
and recommendations, but neither 
assumes responsibility in the event of 
claim of loss or damage resulting from 
publication of editorial advertising 
matter. Statements of the contributors 
are there own and do not reflect club 
policy.

About the Cover The Florida Lady, issue 20-1, has appeared to cause quite a controversary with a few of our Florida Re-
gion members. The reason was, as I understand it, that it had 2 covers. One, for The Florida Lady of the 
RROC-Florida Region and one for the BDC-Florida Region, BDRIVEN. The sole purpose of that “once-

in-a-century printing,” was the celebration of Bentley Motors’ 100th Anniversary. It also served as notice to our 
members that the BDC exists and that a BDC Region exists in Florida. Moreover, the desired effect was to inform 
our RROC members, that the two Clubs have formed an alliance to promote each other’s memberships. Included 
here, is the article copied from the January/February 2020, The Flying Lady, which highlighted the relationships, 
written by Dr. Tom Dine (UK).

The Editor apologizes that this caused such a stir, but would like to point out that it is an issue that has appeared 
in the RROC publication - on more than one occasion.  There will not be another issue printed like this for an-
other 99 years. See you, then?

The Editor Apologizes

The cover of this month’s Florida Lady, is from the 
Third Annual Winter Park Concours d’Elegance. A 
beautifully photographed Silver Cloud III by Jerry 
Wyszatycki of Avatar Productions, Inc. Pompano 
Beach, Fl. The Editor has a signed Artist Proof giclee 
on canvas as a great memory of this Concours. The 
2004 Concours celebrated the 100th Anniversary of 
Rolls-Royce Motorcars and made Rolls-Royce the 
Honor Marque for this year’s show.
The Florida Region was honored as well to be part of 
the Celebration.
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RROC News
PMC 

Etiquette

I am one of those car owners 
who has a bottle of Magu-
ire’s Quick Detailer in my 
boot. Nothing is more an-

noying than a person striking a 
pose while standing at the front 
of my car, or anybody else’s car. 
I know it goes with the terri-
tory of owning such a joy, but 
it can be a disaster. There is a 
slight satisfaction when they 
lay their palm down on the hot 
Florida fender or bonnet or 
the grill and quickly remove it, 
leaving a layer of skin residue. 
Even more distressing is when 
they are wearing a ring or piece 
of jewelry and I hear the clank-
ing of metal on metal.

The photo inserted here was 
taken in Detroit last year dur-
ing one of our tours. This was 
on display in the lobby of The 
GM Heritage Center. I always 
had the belief that finger or 
palm prints left from the resi-
due of perspiration could leave 
an acid reaction to a paint sur-
face. While it can be removed 
quickly with the Detailer, there 
are many places where you will 
see not just fingerprints, but 
arms, palms, thighs, butts, and 
even noses. 

Most importantly before you 
approach a vehicle, be sure any 
loose jewelry or belt buckles 
are not leading your charge to 
get close to the paint surface. 
Belts should be turned by 
sliding to your left or right  to 
avoid a straight on contact, 
should you lean on a fender or 
peer in a window.

So we all don’t fall into this 
category, please remember a 
few basics about someone else’s 
car. This is particularly impor-
tant on judging day if you are 
a judge or a spectator enjoying 
the sights.
You never touch a vehicle with-

out asking permission, even as 
a judge. Opening a door should 
be done after you ask. The door 
should be opened by the handle 
or latch button and closed the 
same way. What this means 
is, don’t slam the door closed 
by grabbing the window glass 
or window frame. The door 
handles are located in a pre-
cisely designed balance point 
where they will close with less 
effort and no strain on the 
door frame or window. Close it 
firmly, but not slammed. This 
will also assure no fingerprints 
on the glass or painted door 
surface.

If one is going to look under 
the bonnet, I would have the 
owner open it. Should you be 
trying to get a close up of the 
engine compartment, be aware, 
some PMC’s have a weak point 
on the top of their fenders. 
Many Silver Shadows will have 
telltale dents in them because 
someone rested their elbows or 
forearms on the top rounded 
fender. This can happen while 
being serviced if someone is 
new to Shadows. Again, watch 
your belt buckle.

When it is time to close the 
bonnet, let the owner do it. 
A hand pushing in the wrong 
place of a bonnet will also 
produce a dent should you 
continue to apply pressure on 
the flat surface of the sheet 
metal. A better place to grab 
is the edge of the bonnet, near 
the top, and firmly glide it to a 
closed position. Then wipe your 
prints off. Many people will also 
slam a Shadow boot closed, 
not realizing it is an aluminum 
alloy and very light. You simply 
place it in the closed position, 
by the handle. The aluminum 
alloy is very important to note 
here: Do not let someone sit on 
your bonnet for a photo shoot. 
The reason is obvious now. 
Early post-war and pre-war 
cars were steel, but I would still 
avoid a perched person on my 
sheet metal, however alluring!

You don’t have to be Obsessive 
Compulsive about your car, 
especially if you do enjoy show-
ing it and have people take 
photos of themselves with it, 
but what hurts is when there is 
a scratch or chip and blending 
a repair could cost hundreds, 
if not thousands, to repair. 
Don’t be a “helicopter owner,” 
but keep a sharp eye on people 
excited to see your pride and 
joy. And lastly, price is never 
discussed. “How much did you 
pay for it, what’s it worth?” It’s 
worth a million to me.

Musings, 
by Brian Leimbach

I’m committed or 
should I 

be committed?

I’ll bet that I am one of the fe 
RROC members who has made 
a commitment to drive a PMC 
very frequently. Rain, shine, 
or snow around Washington, 
D.C., I-495, northern Virginia, 
and Maryland.  I’ve always been 
committed to driving our ’65 
Bentley S3 as much as possible. 

We drive weekends the year-
round.  We travel to Key West, 
Florida, southernmost point 
in the United States. We have 
driven to many Regional and 
National meets. The S3 has 
been a reliable car and always 
attracts lots of attention. The 
attention part is why we have 

these cars in the first place! 
We have enjoyed working to 
improve it through the years, 
earning a 3rd place, then a 2nd 
place, and finally a 1st place 
touring award over a 10-year 
period. 

Enter PMC #2 which was a 
1989 Bentley Mulsanne that 
I drove every day for 5 years, 
starting in 2004. Welcome 
to the rarified air of the daily 
driver! Although it did not 
have the panache of the S3, it 
was still an attention getter. 
Who knew that petrol would 
climb to nearly $5 a gallon, 
while enjoying a whopping 9.5 
MPG around D.C. Now for the 
next big challenge.

I did my homework and 1989 
was a very good year for this 
20,000 series model. I pursued 
knowledgeable people to get an 
idea for annual maintenance 
cost. Well, it wound up being 
about two and a half times 
higher. I guess those estimates 
were based on the normal 
warm weather weekend use. 

Thank goodness I have a 
spouse who never said, “I told 
you so.” Please know that I 
have no regrets, and the overall 
joy of driving a PMC daily for 
business and fun is an experi-
ence of a lifetime. The looks 
and comments from clients, 
co-workers, and the public was 
joyful. Note my license plate 
was, “MORE JOY.”

I was prompted to jot down my 
thoughts when I read a column 
in AUTOMOBILE magazine 
by David E. Davis, founder and 
editor. His closing statement 
was: “About Concours cars- 
these are cars, for Crissakes, 
lets treat them like cars.”
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H
andcrafted 
in Crewe, 
England 
from 2010-
2020. End 

of production postponed 
due to temporary factory 
shutdown Flagship to 
be handed to new Flying 
Spur when production 
completed.
(Crewe, 15 April 2020) 
Bentley has today released 
a newly produced pro-
duced film celebrating 
the life of the Mulsanne, 
compiling a number of 
memorable highlights 
over the past decade. 
From the world’s firtst 
glimpse of the all-new 
Mulsanne at Pebble Beach 
back in 2009, through to 
the recently final encore 
in the exclusive 6.75 
Edition by Mulliner, the 

Mulsanne is not short of 
extraordinary milestones. 
With Bentley’s factory 
temporarily shut down 
to protect the workforce 
during the COVID-19 cri-
sis the Mulsanne’s reign 
as Bently’s flagship model 
has been extended a little 
further, with production 
now likely to end in the 
summer as the 30 cars 
that make up the 6.75 
Edition by Mulliner are 
handcrafted in Crewe.
When the last completes 
its 600-item quality in-
spection, the Mulsanne’s 
time as the pinnacle 
modern Bentley will draw 
to a close, and the baton 
will be handed to the Fly-
ing Spur-a worthy succes-
sor, having recently been 
reviewed as “the new best 
car in the world”

Flying Spur

New Film celebtates the and triumphs 
of the Bentley Mulsanne

CELEBRATING “THE GRAND BENTLEY” A 
DECADE OF HIGHLIGHTS CAPTURED  IN FILM

Bentley NewsCan you 
identify 
this car?

In the 1960’s, this custom 
PMC was touring the 
country as an exhibit by 
the owners as the most 
expensive Rolls-Royce 

made.
It disappeared for a while and 
resurfaced a few years back, re-
painted white, and then again, 
surfaced 
repainted in black. 
The first person to give me 
some info on it, say what year 
was it built, for who, who is 
the body maker, and maybe 
when did it last appear at a 
Show, will win a limited edi-
tion,  55th Anniversary Florida 
Region Curio box. 
Email to the Editor: 
DCBerndt@aol.com
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RROC-FLORIDA REGION
55TH ANNIVERSARY 
CELEBRATION 2019

O
ur April 
4th week-
end began 
in Osprey, 
Florida, at 

the Bentley’s Boutique 
Hotel, on Tamiami Trail.
Out Host, Barbara Henry, 
got us a great rate at this 
unique boutique location, 
so greatly named.

Arriving on Thursday, 
April 4, we gathered for 
a Meet&Greet and picked 
up our Goody Bags, that 
contained our Meet Gift, 
the 55th Anniversary Cu-
rio Box. The logo design 
was created by Board 
Member, Karen Parker’s 
daughter, Halle Hutcher-
son. We have a few boxes 
left for purchase for any-
one wishing to own one.

From the hotel, we trav-

eled to Venice to the 
British Open Pub, for a 
private dining room and 
ordering from the exten-
sive menu. After dinner, 
Barbara was congratu-
lated for a well-planned 
event with a little help 
from Neil. We were in-
vited to RROC member 
Janet Nuttings house for 
dessert, which featured a 
custom made 55th Birth-
day cake. Thank you, Ja-
net, for your thoughtful-
ness and hospitality. We 
hope to see you at more of 
our events.

The next morning, we 
motored to St. Petersburg 
to the James Museum of 
Western & Wildlife Art. 
The collection of art, 
sculpture and jewelry, 
use to decorate the offices 
and hallways of Raymond 

James headquarters in St. 
Petersburg. Hence, that’s 
where the name comes 
from.
This facility is a world-
class venue celebrating 
Western and Native Amer-
ican art. The structure of 
the Museum is a work of 
art on its own. 

We had our group divided 
between two docent led 
guides who shared their 
passion for the collec-
tion. Anyone visiting St. 

Petersburg always talks 
about Dali or Natural 
History Museum, but this 
one has breathtaking art 
and many deep emotional 
stories of the hardships 
of the Native American. 
Great choice, Barbara. 
After the tour, our after-
noon was free to lunch 
and explore on our own.

Friday evening, we mo-
tored the short drive to 
Marina Jack’s restaurant 
in Sarasota. This land-

mark restaurant has been 
around for many years. 
But tonight, we were 
boarding the Marina Jack 
II, for a dinner cruise in 
Sarasota Bay. We had a 
wonderful buffet finished 
with desserts that were 
over the top. Great views 
of the Sarasota shoreline 
and a beautiful sunset.

Saturday started with a 
scenic drive along Casey 

Key towards Siesta Key 
for lunch at Old Salty 
Dog.
Following lunch, we had a 
variety of places to visit of 
our choice that included 
Marietta Museum of Art 
and Whimsey and Martin 
Godby’s Vintage Motor 
Sports/Sarasota Classic 
Car Museum.

Saturday evening was 
concluded by dinner at 
Miguel’s French and Con-
tinental Cuisine restau-
rant.  A special early seat-
ing allowed us a special 
fare not to be missed.

Thanks, Barbara, for mak-
ing this a great birthday 
celebration for our Region.
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Rolls Royce News
ROLLS-ROYCE MOTOR CARS REFLECTS ON 
UNIQUE 116-YEAR HISTORY

R 
olls-Royce 
Motor Cars 
records 
another 
chapter 
in its long 

story today. It was on 
this day in 1904 that The 
Hon Charles Rolls first 
met Henry Royce at the 
Midland Hotel, Manches-
ter – an encounter after 
which the motor car, and 
the world of luxury, would 
never be the same again.

Rolls-Royce Motor Cars 
records another chapter 
in its long story today. It 
was on this day in 1904 
that The Hon Charles 
Rolls first met Henry 
Royce at the Midland 
Hotel, Manchester – an 
encounter after which the 
motor car, and the world 
of luxury, would never be 
the same again. It is with 
a fitting sense of historical 
symmetry that produc-
tion resumes at the Home 
of Rolls-Royce today, 4th 
May, on the anniversary 
of Rolls first declaring of 
Royce, “I have met the 
greatest engineer in the 
World”.

Together, Rolls and Royce 
shared a vision to make 
the future of motoring ex-
traordinary. Henry Royce, 
an engineer, had a desire 

for perfection and an in-
nate work ethic that later 
became the pillar of Rolls-
Royce philosophy; “Take 
the best that exists and 
make it better.” Charles 
Rolls, an aristocrat, was 
an accomplished motor-
ist, experienced in selling 
imported foreign motor 
cars. His business partner, 
Claude Johnson, stepped 
into the role of Manag-
ing Director of Rolls 
and Royce’s venture and 
expanded the fledgling 
company’s reputation.

The company they found-
ed has faced extraordinary 
challenges and difficulties 
throughout its 116-year 
history. Though still in 
its infancy, Rolls-Royce 
endured in 1918 when 
the greatest pandemic of 
the 20th Century, Span-
ish Flu, swept the world. 
A decade later, it again 
stood firm when the Great 
Depression laid waste 
to the global economy. 
Over the years that fol-
lowed, Rolls-Royce has 
withstood the shocks of 
economic and political 
crises at home and over-
seas, embodying calm and 
constancy in a tumultu-
ous, uncertain world.

In its more recent history, 
the company weathered 
the financial crash of 2008 
and came out the other 
side more resilient and 
determined than ever. The 
marque has always risen 
to every challenge with 
ingenuity, commitment, 
courage and solidarity, so 

while Covid-19 is possibly 
the biggest test Rolls-
Royce has ever faced, it’s 
certainly not the first.

For the current genera-
tion of the Rolls-Royce 
family, working from 
home has been a new 
experience. For Sir 
Henry Royce, however, 
it was entirely normal. 
Indeed, some of his most 
influential designs were 
produced in the private 
studio he maintained at 
his home – Elmstead – at 
West Wittering, just eight 
miles from the present-
day manufacturing plant 
and global Head Office.

Royce clearly found 
inspiration and creative 
energy in the peace, quiet 
and solitude that work-
ing away from the bustle 
of the office and factory 
provided. Famously, while 
walking on the nearby 
beach one day, 
he sketched the initial 
design for the R-series 
aero engine 

Sir Henry RoyceHon. Charles Rolls

in the sand with his 
walking-stick. A later de-
velopment of that design, 
the Merlin, would earn 
everlasting acclaim as the 
engine which powered the 
legendary Supermarine 
Spitfire.

Royce’s home studio was 
also the birthplace of an-
other, perhaps less storied 
engine that nevertheless 
occupies an 
important place in the 
annals of aviation achieve-
ment. In 1919, his Eagle 
VIII provided the power 
for the first-ever trans-
atlantic flight, from St 
John’s, Newfoundland to 
County Galway in Ireland, 
by British adventurers 
Captain John Alcock and 
Lieutenant Arthur Brown. 
Rolls-Royce Motor Cars 
commemorated the cente-
nary of their astonishing 
feat, and the engine that 
made it possible, in the 
spectacular Wraith Eagle 
VIII Collection Car, lim-
ited to just 50 examples, 
released in 2019.

Torsten Müller-Ötvös, 
Chief Executive Offi-
cer, Rolls-Royce Motor 
Cars, said, “We are living 
through historic times. 
Our primary focus is, of 
course, on safely resum-
ing production at The 
Home of Rolls-Royce in 
Goodwood, West Sus-
sex; but in marking this 
amazing anniversary, we 
are taking a moment to 
reflect on what 116 years 
have taught us.”

He added, “As a company, 
we can draw strength 
from the knowledge that 
although Rolls-Royce has 
faced uncertainty many 
times over the years, it 
has emerged more re-
silient and confident, 
with its fundamental 
principles unaltered. Our 
present challenges may 
be unprecedented, but as 
we look to the future, I 
am confident there is no 
company in the world bet-
ter prepared to overcome 
them.”
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Rolls Royce News

Florida Lady 2020 Advertising Rates
The Florida Region would appreciate the opportunity to place your adveristisement in our Florida 
Regions magazine “The Florida Lady”. The will be published a minimum of 3 issues per year and 

distributed to all members as well as companies affilated with Rolls Royce and Bentley Motor 
Vehicles. The pricing is laid out below with discounts for multiple issue insertions: 

Please contact David Burndt for more information at dcberndt@gmail.com

                                                 1 Issue                               2 Issues                           3 Issues

BACK COVER                            $500                                   $800                                $1200

INSIDE BACK COVER              $400                                  $600                               $900

INSIDE FRONT COVER            $400                                  $600                               $900

FULL PAGE                               $250                                  $400                                $550

HALF PAGE                              $175                                   $275                               $400

QUARTER PAGE                       $100                                   $150                                $225

BUSINESS CARD                        $75                                  $125                                $175

A
lthough car manu-
facturing has been 
temporarily sus-
pended, production 

of another unique, distinctly 
British treasure is running at 
record levels at the Home of 
Rolls-Royce: the world’s most 
exclusive honey. In their third 
full season of production, the 
dedicated 250,000-strong work-
force in the company’s Apiary 
are set, once again, to exceed 
their 2020 volume targets for 
the ‘Rolls-Royce of Honey’.

Record production from Bee 
Apiary at the Home of Rolls-
Royce, Goodwood, West Sussex.
Six hives are home to around 
a quarter of a million English 
Honey Bees.
Conserving this vital but de-
clining species aligns with the 
company’s wider environmen-

tal vision and practices.
Important boost for new Bee 
Lines campaign, which aims to 
reverse the decline of bees in 
South East England and create 
a haven for pollinators in the 
South Downs National Park.

Although car manufacturing 
has been temporarily sus-
pended, production of another 
unique, distinctly British trea-
sure is running at record levels 
at the Home of Rolls-Royce: 
the world’s most exclusive 
honey.

In their third full season of 
production, the dedicated 
250,000-strong workforce in 
the company’s Apiary are set, 
once again, to exceed their 
2020 volume targets for the 
‘Rolls-Royce of Honey’. Having 
come through the winter in 

excellent health, Rolls-Royce’s 
English Honey Bees are cur-
rently emerging from their 
hives and foraging on the 
half-a-million trees, shrubs 
and wildflowers flourishing 
across the 42-acre Rolls-Royce 
site, plus the eight acres of 
sedum plants growing on the 
manufacturing plant’s ‘living 
roof’ – the largest of its kind in 
the UK. The more adventur-
ous bees make sorties into the 
surrounding Goodwood Estate, 
whose 12,000 acres of West 
Sussex countryside are among 
the glories of the South Downs 
National Park.

Established in 2017, the 
Goodwood Apiary comprises 
six traditional, English-crafted, 
wooden beehives, each bear-
ing a polished stainless steel 
nameplate handcrafted in the 

company’s Bespoke Workshop. 
Five are named after cars in 
the Rolls-Royce product family 
– ‘Phantom’, ‘Wraith’, ‘Ghost’, 
‘Dawn’ and ‘Cullinan’ – while 
the sixth, the ‘Spirit of Ecstasy’, 
celebrates the marque’s illustri-
ous mascot.

Like the 2,000 employees at the 
Home of Rolls-Royce, the bees 
are responsible for producing 
a rare and desirable product. 
At the end of each season, ‘The 
Rolls-Royce of Honey’ is me-
ticulously hand-processed by 
local specialists and served to 
guests of the marque, includ-
ing customers commissioning 
their motor cars in the com-
pany’s Atelier suite.

The Apiary project is Rolls-
Royce Motor Cars’ response 
to the real and present threat 

facing Britain’s Honey Bee population. 
Honey Bees are the principal pollina-
tors of numerous tree and plant species, 
including many of the fruit and vegetable 
crops that are crucial to the local agri-
cultural economy around the Home of 
Rolls-Royce. However, a shortage of suit-
able forage, primarily caused by habitat 
loss, has put their numbers under great 
and growing pressure in recent years.

The South Downs National Park, on the 
doorstep of the Home of Rolls-Royce, 
mirrors this national trend. Chalk down-
land, which supports pollinators includ-
ing honey bees, bumblebees and the 
Adonis blue butterfly, now accounts for 
just four per cent of the National Park’s 
total area, in fragmented pockets that 
make it harder for pollinators to move 
through the landscape.

Through providential timing, the cre-
ation of the Apiary gave an early boost 
to a new South Downs National Park 
Trust campaign to address this critical 
problem. The Bee Lines initiative sup-
ports farmers and landowners in creat-
ing new flower-rich ‘corridors’ to link 
areas of habitat and help bees and other 
pollinator species to thrive. Residents 
and businesses within the National Park 
boundaries are also being encouraged 
to get involved through initiatives such 
as planting wildflowers in gardens and 
grounds.

“The Apiary further underlines our 
commitment to the environment, which 
informs everything we do at Goodwood,” 
says Richard Carter, Director of Global 
Communications at Rolls-Royce Motor 
Cars. “Our sustainable buildings, thermal 
ponds, rainwater management systems 
and wildfowl refuge have already made 
the Home of Rolls-Royce at Goodwood 
one of the UK’s most eco-friendly manu-
facturing facilities. Through this project, 
which taps into the biodiversity of our 
site, including our huge living roof, we’re 
making an important contribution to 
conserving Britain’s vital bee popula-
tion.”

A BUZZ OF ACTIVITY AT THE HOME OF ROLLS-ROYCE
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Curio Box
55th Anniversary Florida Region 
Event Goody. This black curio box 
was created as our meet gift for the 
Region Anniversary hosted by Bar-
bara Henry. It is black wood & mea-
sures 8” x 6” x 2.75” and it’s velvet 
lined. A full color plate with our 
crest is attached to lid. Very lim-
ited quantities left.. Souvenir dash 
plaque included. $75. Ppd. Checks 
made payable to Florida Region 
RROC. Mail order to the editor.

Glasses
100th Anniversary Bentley Highball 
glasses. These 12 oz, to the rim 
double highball glasses feature the 
winged Bentley logo and on one 
side and the official”100 Extraor-
dinary Years” in black ink on the 
other side. About 4 in tall $25 pair, 
Ppd Very limited quantities. Checks 
payable to Florida Region RROC. 
Mail to the editor.

Marketplace

FOR SALE
Bentley S-3 1965 (B8-HN ) RHD  Owned 27 yrs. Service records from 1978. RROC member 32 yrs. Excellent 

Driver 1st Place Touring RROC, Flying Lady Cover Nov Dec 2010 .  New AC and Heat, Headliner ,Carpet, Rear 
Springs, Alternator, Solid State Distributor & Fuel Pump ,Electric Cooling Fan,  Radio with CD-USB, Spin on 
Oil Filter, Factory Build sheets, Original Owner’s Manual, Coker WWW 820x15 Radials.  Serviced by Factory 
Trained Mechanic . He may be contacted. Many more details for interested party. Car located in Palm Bay Florida. 

$34,000.00 Contact:  Helene@ 202-330-9681
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